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In the winter of 2005, the Alliance to End Homelessness embarked on a communications campaign to raise public awareness about the problem of homelessness in Ottawa. The focal point of this campaign was the release of the organization’s inaugural Report Card on Homelessness to local media. 

Planning for the campaign began in earnest in January 2005. Professors Josh Greenberg and Tim May, from the School of Journalism and Communication at Carleton University, advised the Alliance’s Public Awareness Working Group (PAWG) on media production routines and practices, journalistic norms and values, and patterns in mainstream news reporting about homelessness within Ottawa and other Canadian cities. 

They also monitored news coverage of homelessness during the period leading up to the campaign and after, and conducted a series of interviews with local journalists to ascertain the ‘view from the newsroom’ about homelessness in general and the Alliance’s campaign more specifically. 

The presentation will report the findings from the media monitoring and interviews, and it will outline the importance of long-term communications planning as part of organizational and sector capacity-building.
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